25 JIET

«METEOPUTAM»

GUERLAIN

Mepuatowas nyapa

C HeXHbIM (huanko-
BbIM apoOMaToM Nno-
ssunachb B 1987 rogy
n npou3sena ekt
pasopBasLuelics 6om-
Obl: 40 3TOr0 MOMEHTA
B Maras3uHax npopasa-
JINCb TONbKO MJIOTHbIE
MaTupyioLme nyapbl.
BonweoHble 3eneHbie,
Oenble 1 po3oBble
LUAPVKU MTHOBEHHO
CTanu XMToM npo-
Rax. Cnepyowme
BOCEMHaALaTh neT

B JINHEKe Obin TONb-
KO OZiUH OTTEHOK,
Mythic 01, nogxops-
LLYMIA 04EHb CBETNOM
KOXE 1 Npuaatowmnin
nuvuy apdoposoe
cusiHue. B 2005 ropy
B NOCTOSIHHYIO KON-
neKuuio 400aBUIMN
elye ABa OTTEHKa —

ROBERTO
CAVALLI
AOPOXHas
KocMeTHy-
i Ka Roberto

Cavalli
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GUERLAIN
nyapa
Météorites
Blanc de
Perle

po3oBbliit Pink Fresh 02
1 6exxeBbli Beige

Chic 03. Mocne 3Toro
BbIMYCK IMMUTHPO-
BaHHbIX «METE0PUTOB»
cTan Tpaguumen.

3a 3T0 BpeMsl BbILLIO
oonee TpMALATH OT-
TEHKOB, OT IPKUX CU-
peHeBbIX 0 NECOYHBIX.
Bce oHM cTaHoBUAUCH
npeamMeToM 0X0Tbl
KOJINIEKLINOHEPOB.
H06uneit nerengapHomn
nyApbl — eLe OAUH No-
BOA ANSA «MIUMUTKU».

C 1 okT50ps N0 4 HO-
A0ps B Mara3mHax
«nb ge bota» OypyT
npoAaBaTbCcs HOBbIE
Météorites Blanc de
Perle: po3oBble, nepcu-
KOBbIE, ronyoble n ¢u-
onetoBble. Mopapkn

M CKMKU 32 NOKYNKY
npunarawrcs.

i

KAMMNA-
HUA MPO-
TUB PAKA

rPyau
ESTEE
LAUDER

B okTs16pe
TpaauLUMoOHHO
CTapTyeT KaMm-

naHus Estée
Lauder npotus
paka rpyau.
Ee uenb — npu-
3BaTb >XEHLLMH
npownTn obcne-
OOBaHue y MmaMm-
mMoJsiora, YToob!
y6eanTbCs, 4TO
300POBbIO HNYE-
IO HE YrpoXKaeT.
Wnn BbisiBUTH 3a-
6oneBaHve Ha Ha-
YanbHOM aTane
1 Ha4yaTb neye-
Hue. [nga npuene-
YEHUs BHUMAHMWSA
K 9TON Npobneme
no Bcen Poccun

MARC
JACOBS
wapdc Dot

ESTEE LAUDER
CbIBOPOTKa C NInd-
TUHr-3dhekTom
Perfectionist CP+R,

30 mn, 4230 pyo.

Oxraopb 2012

AKIIMHU B KOCMETHYECKUX
MarasmHaX, CKHOIKH B RJIMHHKAX,

NnnioMAHaLus
LyYMa B 2011 rogy:

B MecTax npopaxx
KocmeTukm Estée
Lauder 6yget
pacnpocTtpa-
HATbCS CUMBOJT
KamnaHum — po-
30Bbl€ JIEHTOYKM.
MHorue sgaHns
1N NaMSATHUKN
apxXUTeKTypbl 6y-
OyT NOACBEYEHbI
PO30BbIM LiBE-
TOoM. B kKamnaHumn
npUMyT y4acTue
3B€e30pl, 3Hame-
HUTblE MOZENN
1 OOLLIECTBEHHbIE
pearenn. [leHbrn
OT NpoAaxk nn-
MUTUPOBAHHbIX
cpencTB oTnpa-
BAT Ha MNOOAEPX-
KY MeOULIMHCKUX
1nccnenoBaHuiA.

b

YPOKH MaKHAMKA OT U3BECTHBIX

BH3aKHCTOB H ApPYyTI'He

COOBITHS OKTSAOPS, KOTOPEIE

HEeJb3d IIPOIIyCTHUTD.

1-31

CKUWOKW B KIINHUKE
BEAUTY TREND

B TedyeHUe Bcero okTAOPs ANICTBYET

cxupka 20 % Ha anIapaTHyIo IPOLIeAy-
py aast auna «Tpunuti». OHa codeTaer
B cebe TpU BUAA Aa3epa, Ka>KABIH U3 KO-

TOPBIX pelllaeT KOHKPEeTHYIO IpobaeMy: #

Fraxel yctpanser

IIMI'MEHTHBEIE I1Is1THa,

Ultrapuls — mopmiu-
HBI ¥ pyOLIBI TIOCAE
aKkHe, a HEOAUMO-
BRI Aa3ep GopeT-
€51 C COCYAUCTBIMU
3BE3AOUKAMU.

B.s.,“. I rend

NOAAPKW OT MARC JACOBS
W ROBERTO CAVALLI

JLm3aitHepbl PobepTo
Kasannu n Mapk
Ixeiiko6c 3ToN
0CEHbI0 NOYTU OfHO-
BPEMEHHO 3anyCcTy-
JIX HOBbIE XXEHCKMe
apomarbl. Becb 0k-
T80pb B ceTax «Mnb
ne bota» u «Pus low»
OynyT NpoxoauTb

AKLM B NOAAEPXKKY
HOBMHOK. B «PuB lNow»
Npy NOKyNKe CPeAcTB
Roberto Cavalli Ha cym-
My csbiwe 3000 py-
Gnei MoXHo Oyaet
MOAy4MTb B NOAAPOK
BMECTUTEJIbHYIO A0~
POXHYIO KOCMETHUKY.
B «Wnb pe bota»,

Kynus apomar Marc
Jacobs Ha cymmy
2500 pyone, Bbl
GecnnaTHo nonyum-
Te wapg ¢ NPUHTOM
«D0XbSi KOPOBKA» —
TOYHO TAKUM Xe,
Kak Ha (hnakoHe
HOBOM napcromep-
Hoi BoAbl Dot.
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B YVES
ROCHER

OKTS10ps no 5 Hos0psA

B ABYXCTax nsTupe-
caTu GyTnkax Yves
Rocher npongyT gHu
makusxa — Make Up
Days. CneuuanbHo

ANS 3TOI aKuum Bepy-
LKA BU3AXKNCT MapKm
Makc 3pnaH npugyman
CeMb NPOCTBIX N APKNX
MOJHbIX 00pa3oB. B aTu
AHU BU3AXKUCTbI Yves
Roches nokaxyT scem
XKENaLWmm, Kak MoX-
HO UX JIErKO NOBTOPUTL
camou 1 ceMb iHen

B HEfieNi0 BbirNSifeTh
no-pasHomy (3anucbl-
BaWTeCb HAa KOHCYNb-
Taumio 3apaxee). lntoc
B 3T0 XK€ Bpems B OyTu-

Kax OyayT npogaBatbesi
JIMMUTUPOBAHHbBIE aK- N «<BKOHTaKTe»: Bbl
ceccyapbl M HEKOTOpblE  MOXETE BbIMrpaTh
YVES 6ecTcennepbl ¢ Xo- OiUH U3 [ECATN Ha-
ROCHER POLUMMHM CKMAKaAMM. 60poB Makuska Yves
KMCTb ANs He 3abypbte cchotorpa-  Rocher m nogapoyHbiit
nyapel thupoBaTbca B HOBOM cepTuduKar Ha cym-
490 pyo. o6pase ¥ pa3MecTUTb my 30 000 py6neir
¢hoTo Ha ocpuuumans- ANA 3aKa3a cpefcTB
HbIX cTpaHuuax Yves Yves Rocher B Teye-
Rocher Ha Facebook Hue roaa.

YVES ROCHER
paccbinyaras
nyapa «MuHepanbl
1 pacTeHuns»,
«llecoyHbiii 400»
990 pyd -
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YVES ROCHER
KUCTb ANA NYAPbI
«Kabyku», 490 pyo.

H3H§,

YVES ROCHER
TylWb Ans o0bema
Sexy Pulp,
Black 01, 690 py6.

MAKUSKA
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1

MATRIX
BOCCTaHaB- |
nusawowas

macka

ANs Bonoc
Total Treat
915 pyo6.

npotenypbl
BCEM Xenaro-
LM noabepyT
LUIaMnyHb, a 06-
naparenbHuL
NOBPEXAEHHbIX
BOJIOC OTMNPaBAT
Ha BOCCTaHaB-
JMBatoLLNIA yXon
Total Treat. Tem,
KTO 3axo4eT
NoMeHsATb 06pas,
nop6epyT HOBLIN
ugerT. NokpacuTb
BOJIOCbl MO)KHO
OygQeT co cKkua-
kon 20 %.

Bo cnar-
MaHCKOM
canoHe Matrix
B ToBapuLecKom
nepeyJsike Mo)KHO
6ynet 6ecnnaTHO
NPONTY guarHoc-
TVKY BONOC
1 KOXKM FOJ10Bbl.
Mo pe3ynsTatam

(AT

WHeTuTyT
pacTMTENbHOM
KOCMETHMKHM
Yves Rocher.

RR-9

e
M1EKCelt Monyayop,

CTPUPYeT, KakK C ux AuaTtu Yyetbipex oT-

B LYME

NOMOLLbI0 CO3AaTh TEHKOB HOBbIX TEHeW
Bepywwmit BU3axmcT TPY MOAHBIX 00- 1 NOKas3a’, CKOJIbKO
Lancéme B Poccum pasa, ¥ nogenurcs pa3HbIX BapUaHTOB
Anekceit MonyaHos XUTPOCTAAMM NPOCTO- MaKusXa MOXHO cae-
paccKaxeT 0 HOBOA ro, Ho adh(heKTHOro natb C MX NOMOLLbIO
KONNeKLMn CpeAcTs MaKusKa rnas. KOHKPETHO Ha Baluem

Ecnu xoTuTe, 4To-

0Obl Anekcei UHAK-
BUAYanbHO nopodpan
BaM OfVH U3 ABa-

21 31 OKTA6pA B KNMHM4eCKOM
“ NHCTUTYTE 3CTETUYECKOMN
MeANLMHbI NPY NOKYMKe Kypca U3 naTtu
IMPTUHr-YXoaoB Ans nuua «dakTtop
MOJIO4OCTU» Bbl MOJSIy4NUTE CKUAOKY

20 % Ha nepByto npouenypy.

MaKusKa fns rnas
1 ee «xuTe» — MaTo-
BbIX TeHsax Hyphndse
Mat. OH npoaemoH-

nuLe, NpeaBapuTesib-
HO 3anMLIMTECb Ha
KOHCYNLTALUIO B KOp-
Hepe Lancome B LYMe.
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